
Social Media Tips 

USE THE #INDIANAPOLISGIVES 
HASHTAG!
The easiest way to boost your engagement and 

get involved on social media is to utilize this hashtag when 
you’re talking about your campaign. Encourage your donors 
to use that unique hashtag, this will allow you to track your 
own campaign. 

GO LIVE.
You can get a boost and put your campaign in 
front of more people by going live. Get creative 

for your Indianapolis Gives Campaign! Live videos should 
be fun and feel spontaneous, so you don’t need to plan a 
Broadway caliber production. Why not do an “unboxing” vid-
eo of in-kind donations? Or a tour through your facilities on 
Giving Event, showing your staff excited and hard at work? It 
doesn’t take much -- and you don’t even need users to log on 
for the entirety of your live event to get the benefits. Many 
users will get notifications that you’ve gone live, and as a 
result of tuning in, they will be more likely to see your other 
posts as well. Engagement tools in live videos are fun and 
super easy for people attending to use, which means more 
engagement. Come up with a concept, grab your phone, and 
make it happen!

GET YOUR STAFF &  
VOLUNTEERS INVOLVED.
What’s the easiest way a person can help you out 

on Indianapolis Gives? Engaging with your posts on Face-
book. All those likes, comments, views, clicks, and shares 
matter. They will help get your message in front of more 
people. So don’t be shy about asking! Send out emails or 
have a meeting to get your staff, your volunteers, and your 
Board of Directors to engage with your posts to boost your 
visibility.

STAY AWAY FROM  
“ENGAGEMENT BAIT.”
Keep it real on social media! Why? Because their 

algorithm downgrades posts with “engagement bait” in 
them. What’s that? Asking people to tag friends, asking for 
votes, begging for likes and/or reactions, asking for shares. 
If your content is good, genuine, and resonates with peo-
ple... they will give you reactions and likes and share your 
post with others. Don’t try to force it.

UPLOAD VIDEOS.
Having a campaign video is highly recommended! 
This is nothing new—a video is a great tool you 

can use on multiple platforms and make your case for why 
donating to your nonprofit is important

USE THE STORIES FEATURE. 
It’ll help your engagement, and you can just 
cross-post your Instagram Stories to Facebook.

KEEP IT SWEET AND SIMPLE,  
INCLUDE A CALL TO ACTION.
People like Twitter because they can get the gist 

of a tweet without spending too much time on it. (That’s why 
Twitter limits your characters.) So Twitter users appreciate 
it when you keep it short, sweet, and to the point. Be sure 
to include a call to action and a link to your #GivingTuesday 
fundraiser!

LINK TO YOUR FUNDRAISER  
IN YOUR BIO.
So, in order to allow people to go to a link by 

swiping up in a story, you need 10,000 followers. Which is a 
tall order! And you may have heard about the Donate sticker, 
but you should know that donations made with the sticker 
process through Instagram, not your event. How do you 
get people to your fundraiser easily? Stick the link in your 
Instagram profile!
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